
Course Detail 
Course Title Ethics and Social Responsibility  

Course Number BUS 603 

Number of Credits 3 

Textbook Information: 

(e.g. title, edition, 

publisher, ISBN) 

See Bookstore for Requirements 

Additional Course Materials None 

General Time required 

outside of Classroom 

 

Course Description A more diverse, technologically changing society produces differing ethical 

standards that must be examined by managers for their application to 

decisions that are made about tasks and people within the workplace. This 

course examines the relationship between business (both for-profit and not- 

for-profit) organizations and society as a whole, and specifically, the 

responsibility of business to society.  

 

Program Outcomes MAM outcome 1,2,3,4,5,6 

Outcome Assessed in this Class #2 and #3 

 

Course Learning 

Outcomes/Objectives 

Upon completion of this course, students will:  

1. Analyze and evaluate case studies/scenarios  
2. Apply ethical principles and theories used to develop socially  

responsible solutions  

3. Describe the psychological traps that lead to unethical decisions and  

actions  

4. Evaluate their own ethical foundation, including psychological traps 
they might face  



  
Other Helpful details 

about this course.  
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